Module 1: Introduction to theory, traditional models of capital markets and the role of
disclosure

Lesson 1: How to consume theory papers as an empirical audience
Lesson 2: Basic math tools useful for consuming theory papers
Lesson 3: Grossman-Stiglitz model - perfect competition models
Lesson 4: Role of disclosure in perfect competition models

Lesson 5: Kyle model - imperfect competition models

Lesson 6: Discrete Kyle model and role of disclosure in imperfect competition models

Module 2: Feedback effects

Lesson 1: Introduction to feedback effects

Lesson 2: A simple illustration of price efficiency and real efficiency
Lesson 3: Feedback effects result in asymmetric trading of private info
Lesson 4: Feedback effects result in manipulative short selling

Lesson 5: Feedback effects can make more disclosure suboptimal

Lesson 6: Feedback effects determine what type of managerial information to disclose

Module 3: Models of agency problems

Lesson 1: General insight of moral hazard models

Lesson 2: Illustration of basic moral hazard models

Lesson 3: Communication of information in moral hazard models
Lesson 4: Career concern models

Lesson 5: Basic adverse selection models

Lesson 6: Credit rationing - An application of the basic adverse selection models



Module 4: Communication games between managers and the market
Lesson 1: Introduction and the unravelling result

Lesson 2: Verifiable disclosure with strategic withholding

Lesson 3: Modeling skepticism in the capital market

Lesson 4: Cheap talk models

Lesson 5: Costly misreporting models

Lesson 6: Bayesian persuasion models

Module 5: Real effects of accounting disclosures
Lesson 1: Introduction to real effects

Lesson 2: Different types of investment distortions
Lesson 3: Real effects of periodic reporting

Lesson 4: Real effects of measurement noise
Lesson 5: Real effects of measuring intangibles

Lesson 6: Real effects of mark-to-market accounting

Module 6: Information processing costs and rational inattention
Lesson 1: Introduction to information processing costs

Lesson 2: Limited attention and how firms present information
Lesson 3: Introduction to rational inattention

Lesson 4: Rational inattention and portfolio under-diversification
Lesson 5: Rational inattention and aggregation

Lesson 6: Rational inattention and disclosure



