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Legal Disclaimer

The information in this presentation is confidential and proprietary to SAP and may not be disclosed without the permission of SAP. This
presentationis not subject to your license agreement or any other service or subscription agreement with SAP. SAP has no obligation to
pursue any course of business outlined in this document or any related presentation, or to develop or release any functionality mentioned
therein. This document, or any related presentation and SAP's strategy and possible future developments, products and or platforms
directions and functionality are all subject to change and may be changed by SAP at any time for any reason without notice. The information in
this documentis not a commitment, promise or legal obligation to deliver any material, code or functionality. This document is provided
without a warranty of any kind, either express or implied, including but not limited to, the implied warranties of merchantability, fitness for a
particular purpose, or non-infringement. This document s for informational purposes and may not be incorporated into a contract. SAP
assumes no responsibility for errors or omissions in this document, except if such damages were caused by SAP s willful misconduct or gross
negligence.

All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ materially from
expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, which speak only as of their dates, and
they should not be relied upon in making purchasing decisions.
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Solution Overview (Higher) Education & Research

(. M 4 M 4 M
Development Platform Human Resources Sourcing & Procurement
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(. M 4 M 4 M
Mobile Platform & Security Student Engagement & Commerce Social Collaboration
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4 N 4 N 4 N
(Predictive) Analytical Platform Financial Management Travel Management
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Students, Teaching, and Learning: Student Lifecycle Management | Learner Fee Management

(Commercial) Research: Project & Portfolio Management | Genome Analysis | Medical Research Insight
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[ransforming Forces

= Empowered & Socially GonnectediSharing it all
n = oDemand.for Contextual Experience one-—stop-shop:
= Digital Transtormation; new/changing business models
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STUDENTS ARE

THAN EVER.

DIGITALLY CONNECTED B& /
SOCIALLY NETWORKED &

BETTER INFORMED @
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ONE STUDENT . . ..
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EVERY STUDENT JOURNEY IS UNIQUE
AND EVERY POINT OF ENGAGEMENT MATTERS

(Students x Touch points x Reasons)

‘-. o2 e '!3,:-,&. .
o o, 2




LEGACY APPLICATIONS,
INTEGRATION CHALLENGES,
AND DATA SILOS MAKE THIS
IMPOSSIBLE TODAY.
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Analyst Report

Gartner names hybris a Leader in digital commerce

Figure 1. Magic Quadrant for Digital Commerce
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Source: Gartner (September 2014)
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Analyst Report

Gartner Critical Capabilities for Digital Commerce

SAP hybris receives highest Product scores in 3 out of 3 use cases.

Product or Service Scores for Multichannel Enterprises Selling to Consumers

SAP hybris
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UNIVERSITY MARKETING & RECRUITING PROCESS

Events & interactions Explore & gain Intelligence through Personalized Campaign
from all channels insights Predictive Analytics targeting execution

®_@
S

Big data K @ Lead / Opportunity

@@

Capturing
Responses




UNIVERSITY MARKETING/RECRUITMENT — PRODUCT VIEW

SAP HYBRIS MARKETING webtrends

1EM @
Insights
z Google Analytics

3rd Party Applications
1st Party Applications i (for data & execution)

Batch & Events Batch & Events
— —

Marketing Data Management sprinklr
g

Mobile providers

GIGYA' Digital%gﬁte

Powered by
SAP HANA



hybris Marketing Welcome Kate Jacob | ()

HOME CUSTOMER DATA MANAGEMENT AUDIENCE DISCOVERY AND TARGETING  CAMPAIGN MANAGEMENT  MARKETING PLANNING  PREDICTIVE INTELLIGENCE  BUSIN ADMINISTRATION

d13H

Marketing Process Search
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[ ]
Management <O ®®  Relationship Analysis - Sales
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k] 143
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HOME CUSTOMER DATA MANAGEMENT AUDIENCE DISCOVERY AND TARGETING  CAMPAIGN MAMAGEMENT  MARKETING PLANNING  PREDICTIVE INTELLIGENCE  BUSINESS ADMINISTRATION
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TECHNOLOGY HAS CREATED A
SARRIER BETWEEN S TUDENT
AND UNIVERSITY

BOTHUNIVERSITY AND
STUDENT HAVE DIFFICULTIES
TO CONDUCT SEAMEESS AND
P HICIENT INTERACTION.
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A  DESIGNED FOR MODERN BUSINESS
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MOVE AT TH

Collaborate, Manage and
Build a University Single
Product Catalog

Internationalization and
Translation

High ranked in web
search

SPEED OF

BUSINESS

Build, and Manage the Personalized Search.

digital experience

Mobile First
_ive Edit

PCM. Search.
ntegrated.

Configurable rules to
personalize results and
pages.



COMPONENTS

Jam Communities: socially enable your university ‘products’ to keep
prospective engaged and informed

yForms: create online forms to capture prospective student’s question,
iINnterest, registrations.

Live Chat: drive engagement by supporting prospective students with
ive chats

Assisted Service Module: drive engagement with options to take over
shopping carts
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+-1_) System
+ Catalog
+13) Multimedia
£ User
+05) Order
;_ 1] Price Settings
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+10 Marketing
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'_; {_) Base Commerce
13 Deeplink Urls
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+1C Codpit
i+ ) Newsletter
®I) Contact
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o |

Cr

Inbox

Here you can see currently active as well as past
actions of workflows and edit them

Catalog

Manage products, categories and catalogs, as well
as units

User

Manage users and user groups, companies,
addresses and titles

Price Settings

Manage prices, taxes and discounts, payment
modes and delivery costs

Marketing

Here you can set up marketing instruments for vour

store.

Base Commerce

hybriz Base Commerce

Ticket System

Cockpit

Contact

Copyright {c} 2000-2013 hybris AG - hybris

null

5.5.0.0-M3

Last compile: 20150803 1534
Release date: 20150220 1015

localhost: 2012

WITH SAP HYBRIS COMMERCE
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System

System and type configuration, Saved Queries,
Views, Restrictions

Multimedia

Manage media, such as images, text documents or
archives

Order
Manage orders and carts; statistics

Internationalization

Manage languages, currencies, countries, regions
and delivery zones

Scripting
Manage Dynamic Language Scripts, Scriptingobs
and ScriptingTasks

Deeplink Urls
Manage Deeplink Urls configuration

WCMS
hybris WCMS

Newsletter
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WITH SAP HYBRIS COMMERCE
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WITH SAP HYBRIS COMMERCE

CATEGORIES

Merchandise

Devices

Broadband

Program of Studies

»

m_

Courses
»

Gifts =
¥

FACETS

Program Type + 0

Duration * O

Faculty + D

RESULTS: 6 Record(s) found for category Global / Open Catalogue / Program of Studies

20

Master of Biology

Bachelor of Informatics

Bachelor of Computer Science
Bachelor of Law
Master History of Art

Master of Medicine

v

/"1

Navigation Context: Online

Store
Catalog Version

Language
Keywords

Category

SAP University Site

Online

English

(none)

Global / Open Catalogue / Program of

Studies

»

[]
]

programType = Bachelor +5

Boost Profile: Program of Studies
Global / Open Catalogue / Program of Studies

programType = Master +10
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WITH SAP HYBRIS COMMERCE

Y UNIVERSITY STUDIES-  COURSES-  SHOP~  MYACCOUNT  FIND CAMPUS

=’ ) ,’ UNIVERSITY STUDIES » COURSES ~ SHOP~ MY ACCOUNT FIND CAMPUS Welcome Paul Welcome Paul SIGN OUT

BACHELOR OF INFORMATICS
$2,500.00

BUY WITH 1-CLICK ADD TO WISHLL!

[E3ne
Goen

Program type: Bachelor
Program code: SC_432
Duration:
Attendance

SIGN OUT

Register now for Open Day - Click here to book your place

UNIVERSITY HOODIE
$34.55

COLOR

BA

BUY W -CLICK ADD TO WISHLIST

(£
Gcoam

Ask for details

First name

Quaiification:

ence faculty
here

DESCRIPTION

Bachelor of Informatics is a flexible course designed for high achieving students Last name
Map Satellite

who wish to pursue postgraduate study or employment requiring research and

advanced IT development skills. The course provides a strong foundation in Gender

nformation technology leading to advanced studies in a chosen IT

Chat

X HERE Birth date aa-mm-jj

specialisation. These include Computer Science, Computing Technology,

Business Information Systems, and Information Management The course

features a stream of hands on project-based work that gives students the Mobile phone
!-w opportunity to be involved in research right from the start through to the

' NORTH:
AMERICA

completion of the degree. In particular in the third year of the course students Email

are required to undertake week placement in a rasearch group or work unit

AFRICA s
of a participating company or organisation and in the fourth year undertake a

SOUTH substantial individual research project. The student’s work during the placement
AMERICA

will be structured and assessed as part of the degree
+
= SAP Innovation Video for Higher Education

Go gle Mep dats £2016 | Terms of Use I ' . :
Walldorf Institute

Dietmar-Hopp-Allee 16

69190, Walldorf

P: -49 (0)6227 /

"’.'-

San Francisco Institute

Tower Place 1
94080, San Francisco
P: +1-650-645-2000 Q8A (0} CUSTOMER REVIEWS(1) BLOG POSTS(0) DISCUSSIONS(1)

Ask for details Satby: |
Live Chat
K HERE First name
Last name

Gender
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- OVERVIEW

Feeds, followers, and @mentions
Internal, customers, partners Fast account and contact updates

Student Master Data
360 Customer Intelligence

Social selling

Easy lead, opportunity, activity, and visit Flags Quick creates
management, guided selling, tailored sales o| @ouass Ve Tags User-defined fields
methodology : Shelf Workflow

Predictive analytics for proactive engagement
Competitor insight,

Dashboards, ad-hoc reports, forecasting
Inclusive of front and back-office data
Mashups with SAP BW and Business Objects
Custom dashboards, KPIs, and reports

Full-featured with 2-way sync
Support for MS Outlook, Google
Gmail and lotus notes

Pre-built integration to SAP ERP & CRM, SAP
JAM, InsideView, D&B 360, Xactly & more
Mashups with most other apps

Complete mobile apps, no extra cost
Support for iPad, iPhone, and Android
Business card scanner

Seamless UX with on-line

Real-time, scalable, powered by SAP HANA
Simplified enhancement tools for power users
Easily extended for tailored UX and business processes

HCP portal For partner channel management


C:/Documents and Settings/D045950/Desktop/WorkshopIsrael/Android/Android_Account.pptx
C:/Documents and Settings/D045950/Desktop/WorkshopIsrael/Android/Android_Account.pptx

1505 RELEASE

Capture Prospective Student Information
Program interest
Ethnicity and Race (hide possible)
Test Scores

Education History
PSAT Test — CSV file upload of scores from Testing Agencies
Marketing Attributes — ability to create in C4C

Student Interest
Notes with history for Individual Customers, Accounts and Contacts

Search of Students in Leads, Opportunities, Target Group Members based on
Program interest
Ethnicity/Race (hide possible)
PSAT Total Score
GPA

High School or Post Secondary School



SCOPING AND FINE TUNING

Enable the Higher Education and Research industry solution via its separate Business

Scoping option
Fine tune your solution via dedicated tuning options for:

= Campus

Scoping Element

I—H' her Education- C ¢
- C O h O rt & E nt ry Te r m S Y{IJ?J cilrn cleuc(i:;e z: \-.'hfijcmhz;]:mpus to choose.

F Sales

IMarketing

Maintain Campus
. Higher Education-Cohort y S i
| E CI t D You can decide on which Cohort to choose. ervice
ucation Degree
Higher Education Degree - |FIIjUStF5.-' Solution
You can decide on which Degree to choose.

Y il I .
u Et h NIC |ty an d R ace Maintain Degree |~ | Higher Education and Research
Higher Education-Student Ethnicity
You can decide on which student ethnicity to choose. s Student Recruitment

| M N Maintain Student Ethnicity
= [nstitution List f
n S | U | O n | S Higher Education-Student Grade Scale
“ou can decide on which student grade scale to choose.
i Maintain Student Grade Scale
| E d t S t t Higher Education-Previous Education Institution
U C a | O n a u S e S You can decide on which Previous Education Institution to choose.
Maintain Previous Education Institution
Higher Education- Previous Education Status
u P rog ra I I I S Of | n t e re St ou can decide on which Previous Education Status to choose.
Maintain Previous Education Status
Higher Education-Program Of Interest
“ou can decide on which Program of interest to choose.
IVaintain Program Of Interest
Higher Education Student Race
You can decide on which Student Race to choose.
Maintain Student Race
Higher Education-Entry Term
You can decide on which Entry Term to choose.

Maintain Entry Term
L

Select

LN AR LS

Conflict



SOCTAL VEDIAINTEGRATION

'SAP Cloud for Customer
[

QUEUE TICKETS TICKETS WORK TICKETS EMPLOYEE SUPPORT SOCIAL MEDIA MESSAGES TEMPLATES UNASSOCIATED E-MAILS TICKET HIERARCHY

SOCIAL MEDIA MESSAGES: MESSAGES FROM LAST 7 DAYS (7)
ﬂ @ =%, MessagesFromlast7Days ~ Il © &
| ) Message Channel Author Direction Associa... Category CreatedOn < Link
@ @SAP_University when does the admission period opens up for the Bachelor of Informatics? ' SAP_University Rob Jonkers Inbound 5241 Original Message  11/12/201505:... g
@ Dear SAP University; | would like to know when the open day is planned for the next academic year? ’ SAP_University Rob Jonkers Inbound 5224 Original Message  11/12/201505:...
&E Hi University | would like to apply for the Master in Strategy and Economic Governance! What do I n... la SAP University Ceoui Couink Inbound 5231 Original Message  11/06/2015 12:... p
i g_J Dear Recruitment team; can you please send me a brochure of Bachelor of Informatics and the Bac... la SAP University Paul Sapphire Inbound 5223 Original Message ~ 11/06/2015 12:...
| ":3) Thanks Paul. We will announce a Open Campus day soon! 'a SAP University Eddie Smoke Inbound 5203 Response 11/06/2015 12:... p
A ] ‘,a Would like to learn more on the Bachelor of Biclogy program. Could you send me a brochure and/or... “ SAP University Linda Davis Inbound 5222 Original Message  11/06/2015 12:... .g
]
[ @ Hi student recruitment team; can you tell me when the open campus day is planned for this fall? ﬂ SAP University Paul Sapphire Inbound 5221 Original Message  11/06/2015 12:... p
Rob Jonkers  jonkersrob - 8m g Paul Sapphire » SAP University
B - g . October 27 at 12:21pm - @
SAP University when does the admission period opens up for the Bachelor of
Inf tics? Hi student recruitment team; can you tell me when the open campus day
orma " is planned for this fall?
1 Like
-, 3 w
s Like # Comment # Share




eee00 yodafone IT =

Cloud4Cust

Phone Mail

16:06

Safari

WhatsApp

SAP Cloud for Customer

moschinicoe1

........I

123 45 6 7 8 90

-/ 7 () € & @

Sales Forecast

783 ks

Current Quarter

Pipeline
24 M usp
Next 3 Months

Win Ratio Stalled Deals

Worth
== 166 « 24
usD M uso
+30% from last Qu...

QTD SA Solutions Inc, ...

Team's Activities

613

Not assigned,Mike...

Closing Rate

== 155

QTD

Sales Summary -
Current Year LKM



SAP Cloud for Customer

Home

Feed

Accounts

Contacts

Leads

Opportunities

Sales Quotes
Activities

Today's Appointments

Leads

Report

Q

My Leads

LKM NW Lead
Alan
SA Solutions Inc

JJK Lead
Ratish

Media Store

New Product Lead
Dana
Cambria Supply

Skip Gosnell
Skip
lacolombe

Skip Gosnell
Skip
lacolombe

LKM Campaign Lead
Simon
Green Mile Inc

MyTeam Leads

Dunkel
Converted

Kaimal
Converted

Perl
Qualified

Gosnell
Open

Gosnell
Open

Limmert
Converted

New Lead from hybris Marketing

Alan

QA Snliitione Ine

Dunkel
Converted




WHY CUSTOMERS CHOOSE © A~ CLOUD - O CUS TOMER

Innovation
BP Integration Speed Simplification

il ope Industr
MObIIIty Usablllty ReaITimey
Collaboration Hybris Integration

Security Analytics
Outlook Integration Based on HANA Platform



hybris
Marketing

Product
Recommendation
Intelligence

Customer
Value Intelligence

Account Intelligence

Audience Discovery

SAP CRM (On Premise)

hybris
Omni-Channel
Commerce
Platform

e-commerce
m-commerce

Product
Content Mgmt.
& Targetin . . .
i Sales Marketing Service Interaction Center
Social Contact Order
Intelligence ; orchestration
Analytics

SAP HANA Database/SAP HANA Enterprise Cloud/SAP HANA Cloud Platform



INTEGRATION
INTEGRATION STRATEGY

INTEGRATE WITH SAP AND NON-SAP BACKENDS

SAP HANA Cloud Integration
Technology

Cloud-based multi-tenant technology for real-time =
process integration and data integration

Design time with graphical flows and mappings

Centralized monitoring and administration

Community marketplace (planned)

My

iFlows
(Prepackaged Integrations)

Prepackaged integration flows with prebuilt
logic for integration scenarios, routings, and
mappings for:

=  SAP Cloud-SAP On Premise

=  SAP Cloud-SAP Cloud

= SAP Cloud-3rd Party Clouds

iFlows developed on SAP HANA Cloud

Integration, NW PI, or point-to-point

1001001
010100111
1001100101

Open APIs and Deployment
Choice

Rich set of open standards based APIs to
build custom integrations

To provide choices to customers, in
addition to offering our own integration
technologies, SAP also certifies connectors
developed by third-party integration
platforms like MuleSoft, Cast Iron, and

Boomi
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TREAT STUDENT AS

ThermoFisher 0 asos / \
SCIENTIFIC M > ALTAREA
The waorld leader inserving science COGEDIM

EBEE

;:i Experiamn

Sustormad e

e rowao Caresiream | GRAINGER | & vodafone

CELEBRATING 120 YEARS
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ATE Financial’

A.S. Watson Group .
wecticAnimal. 8 | " BEZEE] MARDEL
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@ GE Healthcare . .
Genius
&> Meditronic Veleforica
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T'S TIME TO The right at the right time

- NGAGE Specific to your
_‘ KE N E\/ER BEFORE Integrated to your

With an that drives results
Go beyond CRM!

SAP STUDENT ENGAGEMENT BUILDING BLOCKS:

| = M I

University Student Student Social University
Marketing Service Recruitment Analysis Commerce



Capture the ‘Always On' Generation
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