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Before you begin:
Ask questions



Sample questions
● How does this fit in with Big Duke?
● What department or School are you 

representing?
● Who is the audience?
● Where will the flyer feed display?
● Do you have content?
● and most importantly….



What is the core message 
to be conveyed?

flyers displayed 10-15 seconds



Tools to Use
● Photoshop or Illustrator 
● Power Point

Where can you find the tools?
● MPS Labs
● Adobe license for Desktop use



Visual Design = 
Communication



Visual Design = 
Communication

Your Flyer Represents Duke



styleguide.duke.edu
color palette, fonts, logos and templates









Typography & Fonts
Interstate and Garamond fonts available 

for free download on styleguide



Choice of Typography

legibility
readability
creativity
and credibility









Duke Photography
● Free Crowd sourced images
● Duke Photo to purchase images or 

schedule photoshoot
● Duke’s free flickr account
● flickr Creative Commons
● Other sources - Pexels.com



Basic Design Principles
● Shape
● Rule of Thirds 
● White Space 



Shape: Geometric

● Mechanical, pure form
● Tend to be symmetrical
● Suggest order
● Harshness





Shape: Natural

● organic and irregular
● pleasing and comforting
● found in nature
● free-form, asymmetrical





Shape: Abstract

● recognizable form, but not real
● stylized versions of organic shapes
● icons = abstract shape to represent an 

idea or concept





Shape

Curves and circles: 
soft, everlasting, feminine, carefree

Rectangles & squares: 
trust, order, masculine, solid, predictable, 
boring



The Principle of Balance - odd is good

● Rule of thirds
● Odd creates symmetry



Rule of Thirds











Space 





Applying design principles

● Organize information (through font size, etc)
● Symbolize different ideas & reinforce themes
● Create interest, texture, and depth
● Convey mood and emotion
● Emphasize and create areas of interest
● Show idea visually instead of with text























Why? Communication.



Thank you!
flyer.duke.edu
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